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The world of media is changing fast.
External factors continue to put pressure on the media 
landscape. Increases in market demand, a rise in remote work, 
the need to scale quickly, and value chain disruption require 
media organizations to move faster to keep pace.

But that’s easier said than done when inflexible, on-premise systems make it 

hard to balance critical business continuity with innovation. Without real-time 

access to accurate data, you’re often left playing catch-up with change rather 

than staying ahead of it.

That’s why media companies with a frictionless foundation for finance, HR, 

planning, and analytics are better equipped to tackle change with confidence. 

With an enterprise management cloud from Workday, you can better support 

current and future business needs, manage uncertainty and risk, and drive 

smarter decision-making across the organization.

Learn why Workday is a trusted partner to more than 7,900 organizations around 

the globe—including many of the world’s leading technology companies and  

45 percent of the Fortune 500—and start planning for an even brighter future.
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Workday is a proven partner for 
media organizations of every kind. 
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Our customers say it best.

“Workday fits perfectly into our company 
strategy. It gives us the speed, transparency, 
and flexibility we need to support growth.

Simon Maurer
Head of Development and Projects for Corporate 
Services, TX Group

“Workday is a state-of-the-art system. If you 
use it to its full potential, it transforms the 
experiences of colleagues and managers.  
It gives them the consumer-grade experience 
that they get outside of work, within work,  
for everything to do with their people.

Kathryn Heywood
Director of HR Operations and Resourcing at TalkTalk

“Our FP&A system from Workday Adaptive 
Planning has been quickly adopted across 
the organization since it is so easy to input 
and analyze data in real time. Knowledge 
is power. It’s all about going after business 
results.

Anthony Mascitti
Vice President, Business Systems, Cumulus Media

“We almost made the decision to stick to 
the familiar world of what we had. Thank 
goodness we didn’t. We now have HR,  
Payroll, and Financials in one application 
thanks to Workday.

Riaan du Preez
Director, HR/Financial Apps, Netflix

“Prior to Workday, we didn’t have any sort 
of HR systems or common processes, so 
deploying Workday was one of the big 
drivers for people transformation for us.

Rhiannon Lawler
VP People Technology, Warner Music Inc.
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Everything you need to ignite digital acceleration. 
Agility at the core. 

In a changing world, an organization’s success depends on the CIO’s ability to 

accelerate digital initiatives that support change and growth. With Workday, IT 

leaders are at the heart of strategic business decisions. And you get a system 

that’s built to scale and evolve as your organization evolves. 

• Build new apps on the trusted Workday cloud to meet changing finance 

and HR business needs.

• Blend operational data from any source with Workday data to broaden 

insights and help business leaders make smarter decisions, fast.

• Use an open set of APIs to ensure consistent outcomes, regardless of 

environment or user interface.

• Scale operations as workloads change and automatically apply resources 

where and when they’re needed.

Resilient operations. Continuous innovations.

Keep your business running smoothly, no matter the circumstances. Workday 

empowers your workforce to get the job done from anywhere. And with 

innovation such as machine learning automatically delivered, you benefit from 

the latest updates without disruption to the business. 

• Drive end-to-end processes to handle growing demand and unforeseen 

changes.

• Support your workforce wherever they are with a system that has 99.7% 

availability.

• Seamlessly integrate with third-party systems—no additional costs or 

middleware required.

• Keep information safe through contextual data security, continuous data 

privacy in the cloud, and always-on auditing.

• Adopt new technology without rewriting code or buying a new version—

innovation is built into the core of our system.



Workday for the Media Industry  |  7

An HCM system that adapts to the changing world of work.

Your workforce, how and where people work, and even the skills you need 

continue to shift. Workday Human Capital Management (HCM) provides the 

ease of use and functionality that enable you to continue building a culture of 

excellence. And with ongoing changes in consumer behavior and employee 

expectations, you can easily support worker safety, incorporate continuous 

planning and learning, and help your people and organization evolve. 

• Get a full view of talent, labor, and cost with an HCM system that works 

alongside finance and payroll.

• Use machine learning and analytics to understand your people’s current 

skills, as well as the ones you need.

• Deliver personalized learning that’s relevant, contextual, and engaging to 

help employees develop and chart their own careers.

• Evaluate the workforce and workplace for reopening based on employee 

sentiment and eligibility, as well as workplace readiness.

• Establish metrics and actionable strategies to better achieve your 

belonging, diversity, and equity goals.

Personalized employee experience dashboard.
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Frictionless finance everywhere you operate.

To prepare for what’s next, you need to spend less time on transaction processing 

and more time on cash preservation, revenue insights, and more. With an agile 

accounting framework, you can do just that. 

• Automate tasks to operate with greater efficiency and at a lower cost.

• Quickly gain a complete picture of your business.

• Equip leaders with relevant, contextual financial insights on any device.

• Embrace organizational, process, and reporting changes without business 

disruption.

• Make faster decisions using real-time benchmarking data. 

Financial management operational analysis dashboard.
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An intelligent data foundation to drive decisions.

To get where you’re going, you need to know where you stand. Workday brings 

financial and workforce transactions, third-party and legacy application data, 

budgets and plans, peer benchmarks, and more together into a single system  

so you can understand your business like never before.

• Adapt to changing markets, product needs, sales channels, and more 

with one source for data.

• Compare your performance against peer organizations with opt-in 

benchmarks. 

• Look at data from any angle to provide strategic advice to the business.

• Give teams the granular reporting they need while ensuring your 

sensitive data remains secure.

Title acquisition costs by channel rights dashboard.
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Planning that’s as dynamic as your organization.

Today, one plan isn’t enough. That’s why our enterprise planning system 

empowers you to plan for every scenario and adapt quickly to change for a  

variety of business functions, including sales, revenue, M&A, products, and more.

• Model what drives your business without having to jump through  

technical hoops.

• Generate granular sales and revenue planning for pricing, go-to-market 

execution, and more.

• Bring industry drivers and worker data together to plan your workforce.

• Enable product and customer profitability planning.

• Build strategic plans for everything, from budgeting expenses to 

forecasting revenue.

• Visualize insights with analytics embedded throughout the planning  

and reporting process.

Workday enterprise planning dashboard.
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High-performing procurement that keeps costs in check.

Getting what you need when you need it shouldn’t have to break the bank. 

With strategic sourcing and spend management tools, you can increase 

efficiency and contain costs throughout the entire source-to-pay process. 

• Streamline procurement and spend management processes with 

automation and machine learning.

• Engage stakeholders and suppliers to drive collaboration and deliver 

results.

• Gain full visibility into procurement spend to manage cash flow and 

supplier payment terms.

• Efficiently control spend for bidding, requisition, contracting, and more.
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Delivering value to all areas of the business.
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Time to Close (Quarterly)
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Billing Accuracy

42%
Manual Journal Entries
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AR Time Spent on Strategic Work
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37%
Onboarding Time

4.7x
Employee Self-Service

23%
Late Time Corrections per Pay Period

Process
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Time to Implement Org Change
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New Hires Tied to a Requisition
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Compensation Cycle Planning Time
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Delivering value to all areas of the business.

66%
Accelerated Planning Cycles
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A little more about who we are.

We give back.

Workday is committed to supporting local and global 

causes that improve the quality of life in the communities 

where we do business. Workday employees around the 

globe run, walk, ride, paddle, mentor, advise, feed, read, 

develop, serve on boards, and even grow mustaches for 

their favorite causes.

We value inclusion, belonging, and equity.

Diversity is not just a business imperative—it’s core to 

everything we do. And our approach to diversity is simple: 

embrace everyone. We build a culture where all employees 

can bring their best selves to work, deploy diversity initiatives 

that acknowledge and support every individual, and create 

applications that empower inclusivity.

We create opportunity for all.

At Workday, we believe talent is everywhere, but 

opportunity is not. That’s why we built Opportunity 

Onramps®, a workforce development movement 

dedicated to creating economic opportunity for all. We 

provide training, internships, and job opportunities for 

nontraditional candidates from diverse backgrounds.

We invest in positive change.

The Workday Foundation strives to positively impact our 

communities and support employees in their charitable 

contributions. Our goal is to create meaningful employment, 

break the cycle of poverty, and transform lives.
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